
SDG ROAD MAP 2.0. 
Ad hoc Communication Task Team 

The ad-hoc Road Map 2.0. Communication Task Team 

https://unece.org/statistics/publications/CES-roadmap-sdg-2


To do or not to do ? 
– our beginnings

• What should the task team do? – Come of with ideas and 
suggestions of HOW, WHEN, TO WHOM, ON WHICH 
OCCASIONS and with WHICH KIND OF TOOLS/ MATERIALS, 
ONLINE or TRADITIONNALLY (paper, tangible promotional 
items) promote the Road Map.

• What should the task team NOT do (for now) ? – draft texts for 
concrete communication items, when agreed (e.g. texts for 
leaflet, synopsis for video). Drafting could be considered as a 
subsequent stage of work in a more inclusive composition. The 
task team should focus on delineating the content (what 
should be there, and not how it should be precisely drafted)



TO DO!

• We decided to prepare a „communication kit”, including materials to be used both online 
and as hard copies

• The logo

• Series of taglines to be used in SoMe

• SoMe hashtag (s)

• An infographics → leaflet/ bookmark

• An infographics → leaflet / target audiences

• An infographics → roll-up/ pop-up banner 

• A video based on a script 



What is the 
kit to be 
like? 
Main assumptions

Inclusive 

Ready-to-use for UNECE Members national 
communication needs

Easily adaptable for national communication 
needs

Visually consistent

„Easy to digest” – simple messages, catchy texts

Made to easily communicate about the RM 2.0. 
and promote it on various national and 
international occasions



RM 2.0 - Key Messages as a starting point 

https://unece.org/statistics/publications/CES-roadmap-sdg-2


Ideas 1. a short summary for decision/ policy makers –ultra-short version of the road map = key 
messages put forward in a more digestible and visually attractive form

2. think of the Roadmap as of a physical thing – in terms of its visual representation

3. present the Roadmap as a metro map, explore the topography concept ! 

4. not to forget an important target group – Youth. Since we are thinking of going digital, the young 
audience cannot be forgotten



WHY

GUIDING & EXAMPLIFYING through multidisciplinary

chapters, well-tested solutions and case studies

TO RESPOND to the biggest monitoring challenge ever; new insights and experiences, 

COVID (disruption vs. innovation)

TO PROMOTE BETTER SDG DATA towards BETTER, more inclusive, properous and

sustainable LIVES

A TOOL to make progress in measuring progress

EVERYONE! Ranging from… NSOs; Statistical community/data providers; 

decision/policy makers; youth; 

to… private sector; academia; media; broader civil society

WHAT

WHO

HOW

https://unece.org/statistics/publications/CES-roadmap-sdg-2
https://unece.org/statistics/publications/CES-roadmap-sdg-2


1. Unified visual identity

2. Yellow brick road idea            
(path towards sustainable 
development)

3. Embedding SDG visual identity 
(complying with UN rules!)



Hashtag 
• Catchy

• Self-explanatory

• Linguistically inclusive





Social Media Taglines
Version 2: social engagement



Infographics → bookmark/ 
leaflet

Printed version – less text Online version – key messages



Infographics – target 
audiences 

Ready-to-use “call for action”:
- Leaflets
- Pop up banners
- Roll ups
- ….



VIDEO - Script 
assumptions 



Video  - who are the actors? 

• The video concept – Katie☺

• How we made it (via MS Teams)

• Snip-its/ longer version

• Inclusivity (genders, languages)

• Trailer shown in IAOS conference

• Next steps
• (Featuring bloopers☺)



VIDEO PREMIERE ☺



Our plans

Road Map Day

Call to Action

SoMe Campaign

Ready communications (text+visuals) to be 
shared in SoMe („This is what you could tweet”)

A mini calendar with ready-to-use materials



What we would like YOU to do
• See

• Discuss

• Give us feedback

• Approve! ☺
• we would like to be given a green light to go ahead with placing the kit online 

and to allow NSOs to use it (e.g. in their national publications)
• 2 versions to be made available

• An English one

• A blank version available on request (to be filled in with content in national languages)



THANK YOU !!!


