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Objective:  
Analysis of Transport and Trade between Europe and Asia 

• Transport and distribution are key considerations when planning for international trade. 
Choosing the right mode of transportation is essential to ensure that import and export 
operation is efficient and cost-effective. 

 

• With trade activities expanding between Europe and Asia, the need for smooth transport 
links has grown. 

 

• One major issue that has an impact on transport and consequently on the future 
development of EATL is the growing merchandising trend between Europe and Asia.  

 

• In this framework, trade analysis of EATL participating countries –especially China and EU 
trade- is crucial. 

 



Drivers for Asia-Europe transport growth 
 

As a result of; 

• Fast pace of globalization, 

• Rapid technological developments, 

• Constant fall of transportation costs, 

• Growth of international supply chains, 

 

          Asia and especially China became the global production hub. 

  

Huge transport growth between the Europe and China. 

(with an annual growth rate of 25 %) 

 

Result: Congestion and delays in the ports 

Countries in the Euro-Asian region have become increasingly aware of the importance of Euro-Asian land 
transport links for the development and integration of the economy. 



Container freight transport between Asia and Europe  
Maritime transport is currently the dominant mode of 
cargo transport between Asia and Europe. 

However, distances by land between Europe and Asia are 
generally shorter than distances by sea.. 

One container shipping cost and time from Chongqing to 
W. Europe is; 

 

 

 

 

 

 

 

 

 

 

 

 

 

Price Time 

Sea $ 1.500-3.000 38-45 days 

Train $ 3.500-5.500 16-20 days 

Air $20.000-25.000 1-2 days 



Main Routing Alternatives between  

Asia and Europe  
 

The Suez Route  

The Cape Route   

Northern Sea Route  

North-South Land Corridors 

Trans-Siberian Railway 

Trans-Manchurian Railway 

Trans-Mongolian Railway 

The Baikal Amur Mainline 

 



 

....one of the alternatives… 

 

• On September 11, 2013 a Chinese cargo ship has become the 
first commercial vessel to reach Rotterdam from Asia via the 
Northern Sea Route following a 33 day voyage from the Port 
of Dalian in north eastern China. 

 

 

 

 

• The transit also marks the first time a Chinese commercial 
vessel has sailed the arctic sea route, linking Europe with ports 
in East Asia by way of the Bearing Sea and Arctic Ocean north 
of Russia. 

 

• Using the Northern Sea Route saves about two weeks time 
compared to the southern alternative; sailing around 
southeast Asia, past India, through the pirate infested waters 
of the Indian Ocean and Gulf of Aden, through the Suez Canal, 
into the Mediterranean Sea and past the Strait of Gibraltar. 



Euro-Asian Trade: Some Facts 

 

• The volume of trade between Europe and Asia has been growing sharply in recent years. This is mainly 
driven by the development and emergence of new economies in Asia, and economic expansion in China. 

 

• A high percentage of Asian exports goes to Europe. 

 

China has a domination in Asia’s trade with Europe. 

EU and China are key trading partners. 

Trade between Beijing and Brussels now exceeds € 1 billion a day and the volume is growing. 

 

• Asia’s imports come mainly from Europe and Asia, demonstrating the growth of Asia’s intraregional trade. Thus, 
proposed EATL routes should foster Asian countries’ connection to European routes, as well as the following 
connections of intraregional trade.  

 

 



A Snapchat on World Trade: 
Leading merhandise exporters and importers, 2014 (billion $ and %) 

 

 

 

 

 

 

World merhandise trade by region, 2014 (billion $ and %) 



A Snapchat on World Trade: 
Intra- and inter-regional merchandise trade, 2013 (Billion $ and %) 

Share of regional trade flows in each region’s total merchandise exports  

 
Origin 

Destination 

N. America L. America Europe CIS Africa M. East Asia World 

World 16.8 4.3 36.4 3.1 3.4 4.2 29.6 100.0 

N. America 49.2 8.9 15.2 0.8 1.7 3.2 20.7 100.0 

L. America 24.2 26.6 16.4 1.2 2.7 2.5 24.1 100.0 

Europe 7.6 1.9 68.6 3.8 3.3 3.3 10.0 100.0 

CIS 4.2 1.2 52.2 19.1 1.7 1.7 17.8 100.0 

Africa 8.9 4.9 35.8 0.3 16.2 16.2 26.6 100.0 

M. East 8.2 0.8 10.6 0.5 2.8 2.8 52.2 100.0 

Asia 17.5 3.3 14.8 2.2 3.3 3.3 53.3 100.0 





Trade Balance: 
EU Trade with China, 2004 – 2014 (Mio € ) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

One of the key features of container trade between EU and China today is imbalance, with 
more containers leaving Asia full than those coming back! 

 
EU’s trade deficit is mainly caused by sectors like office&telecommunication equipment, 

shoes&textiles.. 



EU Trade with China, HS Section, 2014 



Europe's top 5 export partners in 2050 (excluding intra-EU)  



Future State of Trade 
Top 10 trading partners in the world (% share of world trade)  



The Future of Europe – China Trade  

 
• Just two decades ago, China and the EU almost traded nothing...  

• Today, they form the second-largest economic cooperation in the world.  

• In the future;  

 

 Europe will export more and more technology and know-how to Asia, 

 Asia is one of the world’s most significant product and energy suppliers for Europe &  

 Asia will export more and more natural resources and manufactured goods to 
Europe.. 

    Thus, new and smooth transport links will  provide a great potential for trade 
between Asia and Europe..  

• Moreover, emergence of middle income groups and economic expansion of China 
towards inland will have important impacts on the future trade patterns..   

• In the long-run, China’s importance as a strategic trade partner of Europe will increase; 

 

 



China’s Next Chapter and its Impact on EU-China Trade 

• China’s is moving from rapid growth led by infrastructure investment and labour-
intensive exports, to more sustainable growth levels led by domestic consumption, 
services and higher-value added manufacturing sectors. 

 

• This is likely to be a long and slow transition.. 

 

• If China is to be successful in this transition, then its rising middle income groups, 
their changing lifestyle and behaviours will play a substantial part in this transition. 

 

• Moreover, China’s transition will also have an important implications on future 
trade relations and the pattern of trade over the next decades. 

 



 
Market potential of China: China is fast becoming a middle-class nation  

• The magnitude of China’s middle-class growth is transforming the nation   

 in 2002, only 9% of urban households in China was middle class ;  

by 2012, that share had increased to 68%. 

by 2022, it is expected China’s middle class to number 630 million – that is, 76% of urban Chinese 
households and 45% of the entire population.  

 

 

 

 

 

 

 

 

• Central to this huge surge in numbers of middle-class Chinese has been the country’s industrialization and 
urbanization.  

 



The geographic center of middle-class growth is shifting 



China is fast becoming a middle-class nation 
• Relative to the mass middle class, upper-middle-class consumers are; 

more willing to pay a premium for quality products,  

have a high level of trust in well-known brands and  

more likely to spend more of their income on discretionary products as opposed to basic necessities 
such as food, clothing and shelter. 

 

• They are also much more international in their outlook and open to – and even eager for 
– international brands. 

 



China: Towards more sophisticated and demanding consumers 

• Strong growth in the size of China’s middle class and its rising incomes will create market 
opportunities for European companies in a range of sectors. For instance; 
 
 

• According to McKinsey’s (2011) research, China’s expanding upper middle class is much more 
willing to buy foreign brands. For instance; 
 
 In the case of personal digital gadgets, 65% of the urban upper-middle-class prefers foreign brands compared with 

56% of the total urban population.  
 

 Foreign-branded food and beverages are favored by 34% of upper-middle-class urbanites compared with 24% of 
all city dwellers.  
 

 they are increasingly pursuing car ownership. 
 

more than one-third of the money spent around the world on high-end bags, shoes, watches, jewellery, and 
ready-to-wear clothing come from Chinese consumers.. 

 
China’s spending on white goods is catching up with that of U.S. consumers and 
 
China is set to outstrip U.S. spending in the case of consumer electronics and smartphones by 2022. 

 



China is fast becoming a middle-class nation 
 

• The behaviour of today’s upper middle class provides some clues to China’s future trade 
pattern.  

 

• With growing purchasing power and more Western brand preferences, China’s middle 
income consumers are an obvious target market for EU brands.  

 

• Thus, with increasing middle income in China; 
 

China’s economy rapidly matures from an export-driven model to a consumption-based 
model, 
 

 the demand for more refined and foreign goods is increasing, 
 

 furthermore the growing weight of the middle-class increase the demand for new and 
smooth transport links for trade. 

 



A Faster Route for Trade: EATL 
Why is the EATL important for China and Europe 

  

 

• New transportation routes will enable EATL countries to enjoy lower transport costs, faster 
freight times, more reliable transit links and new trade opportunities. 

 

• The trade volume between China and Europe are low now, but strategically, it could be 
interesting in the long run. If volumes grow and costs come down, it could become viable to 
transport substantial proportion of goods between the parties. 

 

• China’s middle class spending power, coupled with an outward-looking and adventurous 
attitude toward new brands, including those from overseas, is potentially a huge new 
opportunity for European companies. 

 

• Without fast rail solutions to Europe, Chinese companies may face heavier competition from 
such Southeast Asian countries as Vietnam and Indonesia, which have lower labour costs and 
enjoy shorter transit times by sea. 

 

 



• There are diverse views on the benefits of new transportation routes on 
trade between China and Europe; 

 
Some experts predict that there will be a great benefit of transport links in the 

future for the trade of parties. 
 

Some say that the EATL is predicted to affect the volume of trade between China 
and Europe to a certain extent but it will not change the volume and dimension of 
trade between both regions significantly in the future. 
 

However, some claim that even though there will be great benefit of the EATL that 
facilitates trade between Asian and Europe, this will not be even among countries. 
Periphery countries will not benefit from these opportunities because they are far 
away from the train links. 


