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BACKGROUND 

China's export structure in 2016  

Data Resource: China Customs 

Chinaôs textile trade partner structure in 2016  

China's textile export structure  



BACKGROUND 

Others, 

75% 

Textile, 

25% 

Others  

55% 

China  

45% 

Chemicals Consumption   UNEP Global Chemicals Outlook 2012 



BACKGROUND 

Value Chain of Textile & Apparel Industry (Smile Curve)  Textile & Apparel Value Chain Upgrading Process  

Center on Globalization, Governance & Competitiveness (CGGC)  



BACKGROUND 

EKC Curve of Textile & Apparel Industry Production  Textile & Apparel Production Process and Pollution Decomposition  



BASELINE ASSESSMENT 

 Textile exports of main provinces in 2016  ($100 million)  

92.50% 

7.50% 

SMEs 

Chemical Fiber Export, 2014  Cloth Export, 2014 

Data Resource: Jiangsu provincial bureau of statistics   



BASELINE ASSESSMENT 

26% of the waste water 29% of the COD 24% of the NOx 

Data Resource: Jiangsu provincial bureau of statistics   

(a) Domestic target customers  

Low -end 

consumer 

market  

Middle -level 

consumer 

market  

High -end 

consumer market  
No domestic, only export  

  10% 63.33% 13.33% 13.33% 

(b) The greatest advantage in comparison 

with similar domestic enterprises  
Lower Price Better Quality Product Diversity Others 

  13.33% 50% 30% 6.67% 

(c) Overseas target customers  
Low-end 

consumer market 

Middle-level 

consumer market 

High-end consumer 

market 
No export, only domestic  

  16.67% 70% 10% 3.33% 



BASELINE ASSESSMENT 

Knowledge Gaps 

Capacity Gaps  

survey 

survey 



TRAINING DESIGN 

Session 1     Overview of current textile trade and value chains 

Session 2     Standards and Tools for Sustainable Textile Value Chains 

Session 3     Chemicals in textile value chains 

Session 4     Social aspects of textile trade 

Session 5     Water and energy use in textile value chains 

Session 6     Sharing of good practice 



TARGETED AUDIENCE 



TRAINING FEEDBACKS 


