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1.
Introduction

One of the main way used in order to protect consumers from acquisition of dangerous for life product and their economical interests through prevention of unfair practices is providing consumers the full, exact and reliable information about products and services.

The importance of this factor is established in the Health and Consumer Policy Strategy adopted in EU on April, 4 this year which foresaw as one of the objectives to achieve better informed and educated consumer.

2. 
What are the grounds to consider requirements regarding information for consumers mandatory?

The legal basis of recognizing that the requirements regarding labelling must be established by technique regulation is the WTO/TBT Accord item 2, point 2.2, which foresee that the technical regulation could contain the requirement that prevent the unfair and misleading practices.

If we talk about CIS countries there are some normative acts regarding requirements of information for consumers.

3. 
The regulatory framework regarding labelling

Regarding food products there is a clear regulatory framework. It is established by regulations elaborated in order to transpose the directive 2000/13EC concerned labelling of food products.

In the Republic of Moldova, the same way as in other CIS countries there is in force a Government Decision which establishes the labelling requirements for food products harmonized with EU requirements. This document is a technical regulation and it is mandatory.

Regarding non-food products in CIS countries there is not any common requirement establishing the requirement in field of labelling and consumer information. The requirement regarding the full consumer information is foreseen by state standards. According to these standards part of information (linked with safety) must be placed on label product; another part can be placed in accompanying documents (using instruction; technical instruction, etc).

As a result of studying of problem regarding the framework of consumer information, and the tools used by market surveillance authorities in CIS countries we are thinking about the solution. One way can be elaboration of common (closed) requirements regarding consumer information.

This question is included in agenda of the next meeting of CIS countries working group in field of market surveillance. 

We can also say that in result of studying the EU legislation we could not find the answer many questions. For a range of questions we have found the answers in Directive UE 2005/29EC on unfair commercial practices.

4. 
Labelling –crucial form of consumer information

Labelling is the main form of consumer information because it accompanies the product and consumer receives it at the moment of purchase together with product and keeps it when using the product.  This is the way through which the manufacturer can communicate with consumers and ensure consumers to make a proper choice.

Through labelling consumers receive information on three aspects:

· Safety- regarding the threat inherent with consuming of product. At the moment, in Moldova, as in many CIS countries, there is in force or in stage of elaboration the General product safety Law and transposed the EC directive 2001/95CE, according to which the manufacturer must provide the information regarding the possible risks of using the product;

· Information-regarding the features and characteristics of products in order to protect the economical interests of consumers. It is very important to gain the consumer’s confidence;

· Advertising-added information which the producer want voluntarily to communicate to consumers.

5.
The most frequently non-conformities regarding labelling requirements

(a) Found during market surveillance:

· Incomplete information: missing name of the producer, as a result the manufacturer is unknown and whose is the responsibility of safety of the product?

· Coded information. For example the day of manufacturing or expiry date are indicated by some codes which could be read only by producer;

· Placing information only on the group of packages but not on the individual package. As a result, consumers don’t have the information about the concrete product.

(b)
Stated in consumer’s complain:

· Missing information in official language of the country;

· Although the producer provided the information, because of the distributor or the seller information doesn’t come to consumers. 

6.
Some of the problems concerned of concrete products

· Audio, video and electrical sets
Problems: Missing using characteristics of the product According to the applies of consumers the most needed by consumers is information regarding:  

· TVs - sensitivity, brightness of the image, geometrical distortions of images;

· Washing machines - the specific charge of water;

· Electro heaters of water - time of boiling of nominal quantity of water; 

· Irons - time of heating, weight;

· Acoustic systems - ranges of frequency.
· Cosmetic products
Problems: Coded information, incorrect statement of composition. For example, some producers don’t indicate the components by inscription using the original (biological and/on chemical name) written with Latin letter. The transcription by letters of another alphabet does not keep the meaning and it is lost the real name of ingredients is lost (as sea salt, an extract of grasses, etc.).

· e Packages and dishes from polymer materials.
Problems: Missing information regarding appropriate using. For example, missing of information if the container can be used for food product, or if it was took in consideration the interaction of product and package material when was established the period of edibility.

For dishes from polymer materials –missing of information if these dishes can be used with hot products.

·  Clothes 

Problems: Using different ways of indication of size (40,42; S, M) and the composition of used materials. 

· Footwear

Problems:  Consumers using unknown symbols for indication of composition of used materials;

Using different ways to indicate the size depending on the country of production. For example, in CIS countries there the metric form of indicating of size is used (24, 25, 26).Another form of indicating of size is Shtihtmass (36,37,38).

7.
Conclusions 

As a result of analyzing the problems linked with the consumer information we can emphasize the following:

1. 
The producers must ensure full information about the product and contribute to the information reaching consumers, being understood by consumers, collaborate  with   market surveillance authorities by providing identification elements of product in order to help them  prohibit the non-conformity products.

2.
The importers, distributors and sellers must contribute that the information achieves the consumers.

3.
The consumers have to study very well all information about product before making a choice.

4.
The regulatory bodies must establish in technical regulations the adequate requirements regarding labelling.

5.
The market surveillance authorities must use all tools to oblige the enterprisers to meet the requirements regarding consumer information.
*   *   *   *
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