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Eco-Innovation
 

is
 

a fundamental
 

stepping
 stone

 
towards

 
Green Growth

Focus of this presentation:

• Misconceptions to be corrected

• Policy Implications



Misconceptions
Narrow realm of Eco-Innovation

Just production of goods and services

Why do we need to promote eco-innovation?

Eco-Innovation promotion is a go-alone policy

Who should be responsible for promoting
Eco-Innovation?



The realm
 

of
 

Eco-Innovation

It is seen as a synonimous of science-based
R&D and its industrial applications
This view is partial and contradictory
Partial, since it leaves out non-technological
innovation and in sectors other than
manufacturing
Contradictory because it leaves open the 
possibility of a conflict between innovation
and eco-innovation.



Eco-innovation should include any 
innovation resulting in minimizing or 
reducing the environment impact of 
any activity





Eco-Innovation
 

should
 

address
 

mainly
 

the 
production of

 
goods

 
and services

This view is quite misleading, particularly in 
Government policy making, because it fails to 
recognise that a good portion of the 
environment impact stems from consumption 
patterns that are not supply-led but demand-
driven.







Eco-innovation should imply changing
the behaviour of a wide range of
actors, not just firms



Why
 

do we
 

need
 

to
 

promote
 

Eco-Innovation?

The general view is that without promotion, 
the environmentals goals would not be
achieved.

But in a competitive market-based economy, 
a fair amount of this type of innovation stems 
from market mechanisms aimed at cost-
minimization. 





Need
 

of
 

promotion of
 

eco-innovation
 when

 
markets

 
do not

 
work properly

Government-induced market distortions that 
involve costs for the environment. 
Negative externalities stemming from 
consumption, production, or financing 
activities.
The path-dependency that is inherent to the 
adoption of a certain type of technology or 
assets in production or consumption.



Eco-innovation
 

promotion is
 

a go-alone 
policy

There are plenty of cases in which the 
environmental goals cannot be achieved
without the cooperation of, or coordination
with other countries.



Who should be responsible for promoting 
Eco-Innovation? 

The widespread opinion is that Government
should be the main responsible agent.
This is a misconception because eco-
innovation should not be the outcome of a 
command from the top, but the result of 
widely shared social values.







Once the policy field is free of these 
misconceptions, then policy makers have to 
tackle a number of policy challenges.
In 2009, the OECD was invited to develop the 
Green Growth Strategy.



The OECD Green Growth
 

strategy
 

hinges
 

upon:

Promote trajectory shift
Remove barriers to growth
Support the transition
Strengthen international co-operation
Measure progress.



Challenging
 

policy choices

The mix of policy tools to be applied
How to accompany the inevitable shift of 
capital, labour and finance
Funding eco-innovation and the ensuing new 
capital formation on a large-scale
The adjustment that the labour force has to 
undergo







Challenging
 

policy choices

The distributional impact of eco-innovation 
cannot be downplayed
How to deal with foreign trading partners that
are not constrained by the Green Growth
requirements?
Raising awareness of entrepreneurs and 
people at large about the damage to the 
environment resulting from their activities, the 
existence of clean alternatives and the 
benefits of applying green technologies



Ultimately, success with Eco- 
Innovation rests with a policy 
framework well-defined, stable over 
the years, with consistent economic 
and environment criteria, and 
supported by cooperation of all 
stakeholders.
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