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Footnotes:

1/ Canada: All federal and provincial governments work together on this issue through a national
committee on occupant restraints. Programs, ads, commercials are shared and there is model legislation
concerning child restraints. There is an annual report on who has done what and where everybody
stands in terms of legal programs, awareness and usage on the road.

2/ One jurisdiction has a competition where all cities who register in the province have a friendly
competition to increase seat belt and CRS use. Small community grants may be provided to
communities to mount a program by the provinces.

There is a toolkit available on how to involve the community in doing a seat belt survey and get them
excited about the issue.
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