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SUMMARY

1. The extensive growth of the global information market calls for
statistical offices to focus nore on the general public and other custoners in
addition to public administration. These devel opnents have nade it necessary to
change attitudes towards chargeabl e services and to focus nore on transparency
and custoner orientation in data di ssenination

2. In statistical data production, the devel opnment of data networks
facilitates the introduction of a digital production nodel. The production
process, fromdata collection to delivering a conpleted product to a user's hone
conputer, can be inplenented wholly electronically. The introduction of the
digital production nodel also forces statistical offices to reconsider the
organi zati onal nodels according to process orientation instead of independent
subj ect-matter statistical units.

3. In many central statistical agencies, as at Statistics Finland, the
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service nodel still consists of standard or "off-the-shelf"- services for a
narrow range of customers. The nain di sadvantages of the service nodel are the
system specific solutions, |aborious data transfers fromone systemto anot her
production of half-conpleted products requiring nanual finishing, severa
paral | el vintages of ADP-technol ogy, and hardware-dependent and systemspecific
devel opnent. In the changi ng circunstances, this service nodel is not sufficient
for the service expected by clients.

4. The only way to cope with the growing information needs is to devel op

i nformation services which operate increasingly on the principle of self-
service. Besides storing of results, there nust al so be extensive self-service
systems which contain selection and calculation facilities fromthe basic data.
The Internet makes it possible to transform openness and self-service into key
trends of devel opnent, pernmitting nore information, independent data search and
dat a processing services.

5. The collected statistical data is no |longer isolated, therefore the
ability to manage various types of data has becone the main foundation of
efficient services. Each itemof data has to be identifiable through its
netadata. | nformati on about data, products and services is an integral part of
custoner services. The better our statistical netadata are, the smaller our
needs for different types of data interpreters will be.

6. According to the |l atest custoner satisfaction survey carried out for
Statistics Finland, the majority of custoners want to deal with Statistics
Finland via the Internet. Two out of three of all custonmer groups already use
the Internet in their daily work. One third of our custoners reckon that they
could satisfy 80 to 100 per cent of their communication needs with Statistics
Finland via the Internet if the agency would exploit it fully. So, although we
have had the database service since the early 1980s, our custoners are still not
satisfied today.

7. Produci ng conprehensible statistical data is a challenging task for
statistical agencies. It requires networking with experts in different fields
and observing the environnent through the custonmer's eyes. Infornmation about

whi ch new statistics are needed and whi ch present ones could be discontinued is
of vital inportance. Therefore, continuing market surveys should be included in
t he annual progranmmes of all statistical agencies.



