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Timber Committee
European Forestry Commission

Economic Commission for Europe
Food and Agricultural Organization

TEAM OF SPECIALISTS ON FOREST PRODUCTS MARKETS AND MARKETING

Joint Timber Committee and International Softwood Conference Market Discussions, 8-9 October 2007, 1000-1800, Salle XVIII, Palais des Nations

Team Business Meeting, 11-12 October 2007

Geneva, Switzerland

Provisional Agenda

11 October 2007 (Palais des Nations, sale to be announced)

1300-1315 (or following close of Timber Committee session)

Welcome (Dr. Ed Pepke, Forest Products Marketing Specialist, UNECE/FAO Timber Section)

1315-1330

Opening Comments (Dr. Richard Vlosky, Leader of the Team of Specialists)

Remarks from Deputies (Prof. Eduard Akim, Dr. Branko Glavonjic)
1. Adoption of the Agenda (Dr. Vlosky)
1330-1400

2. 2006-2007 Goal Achievement and 2007-2008 Goals (Dr. Vlosky)
a)   Current Issues Forum Website 

b)   Past accomplishments and future goals report
c)   Team’s and IUFRO’s marketing specialist database

1400-1430

3. Subgroup Reports: 2005-2006 Accomplishments and Discussion

3a. Responsible Trade Subgroup (Mr. Carl-Eric Guertin, Subgroup Leader)

a)   Public procurement policies update 

b)   Campaign on wood as the preferable building material (green building and climate change) by Sylvain Labbé, QWEB, Canada
1430-1515

3b. Emerging Markets for Forest Products Subgroup (Mr. Jeremy Wall, Subgroup Leader)

a)    Interactions of supply and demand between wood for bioenergy and traditional forest products (up-date on EU policy changes and implementation)
b)    Enhanced use of wood: report on the EU workshop on education and training for the woodworking sector; prospects for non-EU countries in UNECE region?
c)    Marketing capacity building in CEECs and CIS (Mr. Douglas Clark,

 UNECE/FAO Timber Section)

i)     Forest Sector Marketing Development project proposal – current status

ii)    Review of recent marketing workshops and future plans

iii)   Marketing Information System – draft proposal for western Balkans

iv)   Distance learning in forest products marketing

v)    Corporate social responsibility – where do we go?

d)   Wood and forest promotion campaign effectiveness survey (on hold pending further funding and interest)
1515-1545
4. Wrap-up and discussion
1545

5. Instructions for Subgroup Breakout Sessions (Dr. Pepke)
a)   Set realistic goals for the next 12 months and identify deliverables

b)   Reporting to plenary

1545-1800

6. Subgroup breakout sessions (with coffee)

1800
Adjourn for Team dinner
12 October 2007 (at European Commission Offices, Geneva)

900-1100
6. Subgroup breakout sessions (continued)
1100-1200
7. Subgroup breakout session reports and discussion (Subgroup Leaders)

1200-1300 Lunch

1300-1500

8. Production of a forest products marketing book by the Team (Prof. Akim)

9. Provision for producing and distributing meeting report (Dr. Pepke)

10. Election of officers (Team leaders and subgroup leaders) (Dr. Pepke)

11. Next Team meetings (Dr. Vlosky)
a)   Week of x October 2008. In conjunction with TC Market Discussions, Geneva.

b)   Other opportunities?

For information (not official part of Team meeting)

10 October

1000-1300
Policy forum: “Opportunities and impacts of bioenergy policies and targets on the forest and other sectors: What is the future contribution of wood to meeting UNECE region’s energy needs?”

1300-1500
Special event by the International Panel on Climate Change

1500-1800
Policy forum continued

1800

Reception
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