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0. INTRODUCTION

0.1 Danmarks Statistik

Danmarks Statistik is the central producer and distributor of official statistics in Denmark. It is in this connection important for Damnarks Statistik to promote an image as the institution in Denmark from where everyone can get any required statistical data anytime. 

The distribution of statistics is made either directly to the end‑user or through redistributors.

All types of statistics (detailed as wall as aggregated, chronological series as well as cross tables) are distributed from Danmarks Statistik directly to the end‑users through a variety of media (newsletters, publications, diskettes, cd‑rom, on‑line etc.). The receivers of this statistical information represent a very heterogeneous group with a lot of different demands. This direct contact with the “statistical consumers” is therefore vital.

Summaries of the statistical production are in addition to this disseminated through redistributors.

0.2 This Paper

This paper will focus on the dissemination to a special type of redistribu​tors: Media. It will describe the present relations to media and discuss their special  demands on statistical information, Theit relatively infrequent use of our extensive electronic series is further on elaborated together with some future priorities.

1. WHAT IS MEDIA 

Media present the statistics in its final form to a large number of users. The statistics is sometimes compiled by them before the final presentation. Comments can be added and the information can be presented in connection with topic of interest in the society.

2.  THE ROLE OF MEDIA 

Different types of statistics are distributed by media.

Key figures are disseminated immediately to a large public by news agencies, national daily papers and television radio stations. We find a very keen interest from this type of media in bringing these latest “hot news”.

Regional figures, e.g. information that can view differences between municipalities and the relation to the nation as a whole are of great inter​est to local newspapers and local radio and television stations.

Structured economic statistics is often analysed in business papers and other professional periodicals.

A great advantage for Danrnarks Statistik is that media disseminates our statistics to a large audience. Both because the distribution of information itself but also because it contributes to the general awareness in society of the existence of the possibilities to receive different kind of information from Danmarks Statistik.

3.  A POLICY ON THE RELATION TO MEDIA

As mentioned, media and their work are very important to Danmarks Statistik. Efforts to define a special policy in this mater have therefore been promoted.

We can only serve the media in a proper way,  if we are aware of the journalists reactions on our services. Information about this is therefore gathered in different ways, e.g. journa1ists have been invited to express their experiences.

One of the results has been a more 'media oriented' way of presenting the newsletters. The head‑lines now focus on the story (the news) which is told by the figures, for instance: “prices going down”, “lower export” or “unemployment worsening”. The intention is to male the journalist immediately interested enough in the topic to bring the news further on.

Each office producing statistics must have a good relation to those media, which are relevant for their, products. A special address register covering all important media has therefore recently been established.  This register can be used by all divisions in Danmarks Statistik for direct mail or fax. The same newspaper can have different contact persons for different subjects.  An important facility is therefore to be able to have alternative names in different situations. 

The intention to have 4-5 press conferences a year was formulated last year. These press conferences are primarily used in connection with the establishment of a new statistics of a general interest. 

It is further presumed that the improvement of the electronic services can have an impact on the dissemination to media in the future. This is elaborated further in the following paragraphs.

4. TYPES OF DISTRIBUTION FORMS

4.1 Newsletters 

The far most used ways of distributing the latest key figures is through the daily published newsletters “NYT fra Danmarks Statistik”.  All important media receive this on paper.

It is critical that the newsletters can be brought to all interested users at the same time when it is released (9.30 am) and not with a few minutes differ​ence.  With effect from April,  all newsletters will be announced 8 days in advance in order to give the journalists a chance to prepare themselves. 

An ordinary sequential telefax is used to a lesser extent. This service is not attractive since it causes delay in the transmission.  An improvement is envis​aged through a recently introduced telefax service in Denmark (Superfax). With this service, a fax is sent to one special telephone number but it is simultaneously distributed to telephone numbers according to a predefined list of users. 

The important figures from the newsletter are also available on‑line at the moment of release. The demand from media for this service in its present form is however very low.

4.2 Diskette Service 

Danmarks Statistik regularly produce statistical output on diskettes.  They are used both in ad hoc requests and for selected publications (e.g. A Statistical Review).  

4.3 On-line retrievals 

Danmarks Statistik databanks consists of aggregated statistics which sometimes is very detailed.  The databanks are on-line available 24 hours a day.  Since a lot of the statistical production is based on administrative registers with a total population coverage, the data can be made available in the databanks on a very detailed level.  The possibilities for the user to make ad hoc combination of variables are therefore extensive. 

This implies very interesting prospects. It is e.g. possible for a local newsletter on-line to retrieve detailed unemployment figures broken down by unemployment fund, age, sex and or nationality exactly for the area which is of interest.  This can be done at the same moment as the newsletter with the summary figures is released

We have local papers as subscribers on this service but they are unfortunately few and the use is irregular.  Local or regional business centers (municipalities, unemployment offices etc.) are today more likely to retrieve, compile and present these statistics to the local media.

Other types of detailed structural statistics are also often analyzed and commented upon by different organizations before they reach the media. 

4.4 Data shooting

Data shooting means that the user can have an on-line subscription to one or several predefined tables or time series.  At the moment of release, this material will be sent to the user’s own computer. This method is not yet introduced in Danmarks Statistik.  It will be interesting for media when the communication can be done in an economically justifiable way. 

4.5  CD-rom

CD-rom is more and more being used for storage of statistical information.  Since this is still regarded asa new medium in Denmark we are often confronted with technical questions as much as questions on the content.  Most successful in distributing information on cd-rom in general seem to be information producers who do not at the same time offer on-line or other electronic services. 

Even if it can be regarded as a good and cheap source for journalists who want to look for specific items, we have not yet sold any cd-rom to media.  

5. EXPERIENCE IN THE ELECTRONIC SERVICES 

In Danmarks Statistik we have a total of about 230 subscribers (enterprises, ministries. education institutions, organizations etc) to our databank services. During 1993 these subscribers conducted 16000 on-line sessions with a total duration of 4900 hours.  Only a few percent of this use is derived from media directly.

We often meet enthusiastic journalists who begin to use th eon-line services but after a while their interest weakens. 

In order to find the reasons for this we can look at the market analysts four Ps: Product, Promotion, Price, Presentation. 

5.1 The Product

If we  define the product as the data or the statistical information, then there is no doubt that we have interesting things for media.  What we see in the newspapers and periodicals often exist in the databanks and could therefore easily be retrieved on-line or sent on a diskette.

5.2  The Promotion

Sales or information campaigns are regularly carried out. Media has nor been a special target in these campaigns but we have, in different ways, had contact with all important media in the country.

Even if we do not claim that we have always reached the right person in each organization, it is reasonable to believe that the infrequent use of statistics on electronic medium is not only the result of insufficient sales promotion.

5.3 The Price

On‑line services is a field that has to balance economically. Therefore we have to charge all subscribers according to their use of the data. This situ​ation is widely accepted both by private enterprises, ministries and other organizations. 

One of the user groups which is not attracted by the idea of payment is the journalists. The principle of information as a “freeware” for news agencies and newspapers seems to be fundamental.

This has been and will probably continue to be a constraint in the future. Changes will only come slowly even if the subscription to the on‑line service provided by the press itself is not at all free of charge.

5.4 The Presentation

The way we present statistics electronically in databanks is obviously not optimal for journalists. Our electronic services was originally developed for users in the ministries, municipalities and organizations requiring statistics for analytic purposes.

It is in a second phase when we have tried to widen the use of the electronic services, media has been targeted.  

As hinted before, the demand from media on statistical information are different compare to other statistical consumers.

Hot news is the type of statistics which is used as input for articles or other comments. It is essential for distributors of the latest head‑line news, that we bring the right key words together with the statistical data. These comments to the statistical information are included in the newsletters but not yet in the electronic services.

The access to detailed statistics is vital for anyone who wants to ana​lyse economic trends, structures in trade, regional differences etc. In order to retrieve this type of statistics on‑line, it is an advantage to understand basic statistical concepts such as 'variable'. Even if this can be a barrier at the beginning, it ought not to be a serious obstacle to a jour​nalist.

The demands on getting exactly what is needed (not more, not less) at the right moment are also more stressed from these users than from many others. Journalists have during a long time been used to receiving a comprehensive service only through a telephone call.

6. CONCLUDING REMARKS

Media are important for the dissemination of statistics since they reach a large audience. This forces us to improve our services to meet their demands in the future. In order to do so, a general policy towards media has been formulated.

Distribution on paper in the form of newsletters will continue to be impor​tant.

Electronic services are not much used by media but this distribution can be made more attractive by the improvement of the way we both present and transmit the statistics.

