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The controlled information action, creation of communication channels are one of the key issues of efficient activity of all press-services. 
Since creation of Press-service of RoK Agency of Statistics in 2008 its fundamental principles of activity always were: coordination of work with mass media; timely delivery of statistical information to mass media; preparation of answers to inquiries of the users; communication arrangements and editorial publicity of Agency activity.
Mass media are the most prompt, widely used and effective method of reporting of statistical information to the public. Currently the mass-media database of the Agency press-service includes the largest international information groups "Bloomberg" and «Reuters», 9 republican news agencies («Kazinform», «KazTag», «Kazakhstan Today» etc.), 20 print mass-media («Kazakhstanskaya pravda», "Vremya", "Liter", «Izvestia Kazakhstan», «Express K», «Astana akshamy», «Yegemen Kazakhstan» etc.). Some publications contain periodical columns, which are prepared with the help of Agency experts: «Kazakhstan in figures», «Figures and facts». The statistical information is widely used in commentaries, preparation of business news by the teams of TV channels «Khabar», "Kazakhstan", "Astana", «7-th channel». 
For convenience of the users of the statistical information all news of the Agency are promptly placed on a website www.stat.kz. Here one can find a calendar from which the users can learn beforehand of the issue of the required press release which facilitates the access to the information and promotes the formation of competence of the users.
The Agency Press service regularly prepares mass-media digests. As a result of everyday monitoring of publications and TV news the Agency employees and management receive the actual information in the expeditious manner and in the convenient form.
The verified and promptly furnished figures are the actualities. The language of figures can describe this or that phenomenon, open up the root of the matter, show the dynamics of event developments and make conclusions on their basis. But it is necessary not only to present these figures without prejudice, but also to analyze them proficiently. The Agency understands this principle and repeatedly initiates the organization and realization of training seminars, both for Agency employees and journalists. 
In the course of the training course "The fundamentals of writing press releases» the Agency employees were trained by professional journalists on the rules and nuances of writing statements for mass-media. The professionals have carried out the analysis of all Agency press releases prepared and disseminated before, and their recommendations are now widely used in today's work of the press-service. 
The experts of the Agency, in their turn, have organized and conducted the special training for journalists «The issues of mass-media coverage of demographic processes and social and economic situation in Kazakhstan». This subject became topical in connection with the National population census in 2009. It is very important for the journalists not only to understand but also be able to analyze and deliver to the public all information received during population census in the most available manner and to the full extent. 
