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About me 
 
 

-  Head of Strategic Communication at the UK’s National  Statistics Institute 
 
 

-  Background working in: crisis communication, content strategy, media 
management and strategic communication 
 
 

-  Education: BA (Hons) & MA in English Literature and an Executive MBA  
(+ other communication-related things) 
 
 

-  Worked with: 

http://www.thetimes.co.uk/tto/news/


In this session we will 
 

 

 

 

- Explore whether you can you tell a story with or about data  
 

- Examine what makes great data journalism and its three ingredients  
 

- Share the principles around communicating uncertainty, trends, contexts, 
international comparisons, accessibility etc  
 

- Learn how to make use of the experts and their support 
 



Have you heard? 
 

 

 

 

 

 

 

 

“There are lies, damned lies, and statistics...” 
 Benjamin Disraeli (according to Mark Twain) 





Here’s a better one 
 

 

 

 

 

 

 

“ He uses statistics as a drunken man uses lamp posts— 
for support rather than illumination” 

 
Andrew Lang 



Talking of lamps… 

Florence Nightingale 
‘The lady with the lamp’ 

http://en.wikipedia.org/wiki/File:Florence_Nightingale_CDV_by_H_Lenthall.jpg


 The three ingredients: 
 
 
 
 
 
 
 

   1. Data 
 

   2. Narrative (the story to tell) 
 
   3. Visuals to support narrative 
 

 

Is it possible to tell stories about data? 



) 
 
   3. Visuals to support narrative 
 

 

The are only three ingredients 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

      1. Data 
 
      2. Narrative (the story to tell) 
   
     3. Visuals to support narrative 



Ideas for data journalism 
 
 
 

- Work with the experts to answer the questions that others cannot 
 
 

- Set the record straight and bust myths 
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Ideas for data journalism 
 
 

- Work with the experts to answer the questions that others cannot 
 

- Set the record straight and bust myths 
 

- Highlight change over time  
 

- Show global comparisons and geographic disparities 
 

- Everyone loves a list and rankings 
 

- Correlations can be interesting (where there is causation!) 
 
 

- Mine the data and find something hidden in its depths 
 

- Learn from others 
 

- Have fun! 





Introducing: Tim Harford 

“Good statistical journalism, 
is just good journalism” 



Tim’s rules 
 

 1. Observe your feelings 
 



Something to watch out for 

If it is incredibly interesting or unbelievable, 
it may be wrong… 



Something to watch out for 

If it is incredibly interesting or unbelievable, 
it may be wrong… 

 
Or at least misinterpreted 

 
Or based on poor data 

 
Or correct – but always check first! 



Tim’s rules 
 

 1. Observe your feelings 
 

 2. Understand the claim 
- what does it mean? 
- is it a causal relationship? 

       - what is being left out? 
 



Data is vulnerable to fake news and alternative facts 
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 2. Understand the claim 
- what does it mean? 
- is it a causal relationship? 
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 3. Get the backstory 
 

 4. Put things into perspective 
      - is that a big number? 
      - what is the historical trend? 
      - beware of ‘statistical significance’ 

 

 5. Embrace imprecision 
 

  



http://www.ons.gov.uk/ons/resources/popprojfinal02_tcm77-345429.png


Tim’s rules 
 

 1. Observe your feelings 
 

 2. Understand the claim 
- what does it mean? 
- is it a casual relationship? 
- what is being left out? 

 

 3. Get the backstory 
 

 4. Put things into perspective 
      - is that a big number? 
      - what is the historical trend? 
      - beware of ‘statistical significance’ 

 

 5. Embrace imprecision 
 

 6. Be curious and go another click 
 



The most powerful one word question you can ask 

Why? 



Recap 
 

- Data is a journalist’s best friend 
 

- This is an emerging industry and one that you can make a real impact in 
 

- Statisticians can help you make national news by giving you amazing quotes 
and insights that nobody else can 

 
- Let statistics inform your stories; don’t let the stories drive the statistics 

 
- Remember: You don’t have to be a statistician but you can make friends with 

one! 
 

(Please be careful with them so that they don’t mislead your readers) 



Рахмат сага  
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