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Public value of the ABS

Inform
important

decisions



2016 Census of Population and Housing
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What happened?

2016 Census – media 
commentary



Census Response – Forecast and 
Actual
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Did the Census fail?…No
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Overall response rate

Online response rate63.3%

Net undercount1.0%

95.1%



Trust and communications
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Marriage Law Postal Survey
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[AMLPS video to be inserted here]



Six years to prepare and 

conduct

Fewer than 100 days from 
Government direction to completion

Unique challenge

12.7 million Australians participated out 

of 16 million eligible voters in voluntary 

survey (participation rate of 79.5 per 

cent)

Cost $80.5 million – well under the 

$122 million budget

23.4 million people in a 

mandatory process

Census 2016 cost 

$500 million 

Census Marriage Law Postal Survey



How did we do it – communications 
lessons

Be prepared
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Be transparent

Act quickly when 

things go wrong

Carefully consider 

use of social 

media



How did we do it – agile and 
responsive 
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How did we do it – design of forms
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Communications - website
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How did we do it –
communication focus on participation
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How did we do it – privacy

'The ABS has taken a strong ‘privacy by design’ approach to 

protecting the privacy of Australians in designing the Survey. I am 

satisfied with the range of privacy measures that the ABS has 

embedded into the design of the Survey and supporting functions. I 

am also satisfied that the mitigation strategies and response plans 

are effective and appropriate in the context of the Survey.'

Malcolm Compton AM, Managing Director, Information Integrity 

Solutions Pty Ltd; Privacy Commissioner of Australia 1999-2004
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Partnerships and third party 
endorsement
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The results
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Neutral stance in emotionally-
charged environment
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Conclusion


