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SUWARY
l. I NTRODUCTI ON
1. Besi des data collection and production, data dissem nation is a basic
task of all statistical agencies. |In times of cuts in the budgets of nearly

all statistical offices and the conpetition with private services, data

di ssemi nation gains in inportance, as it is the point where the statistician
cones in contact with his user and financier. |In addition, data dissem nation
obviously is a neasure for the statistician’s work. [In discussions about
statistical offices these effects lead to a call for npore output orientation.
W t hout any doubt, statisticians have to attach nore inportance to users’
needs, but one nust keep in mind that there could not be a good data

di ssem nation without proper data collection and production and vice versa.

2. The paper about data dissem nation strategy consists of two parts, the
first is an attenpt to provide an abstract nodel of data dissem nation and the
second shows some experiences in that field in the Federal Statistical Ofice
of Germany.

. DATA DI SSEM NATI ON AS A PROCESS
3. In the followi ng, data di ssem nation as a production process, by which

statistical agencies produce data and disseminate themto users will be
reviewed. The goods produced by the statistical agency in that sense are not
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only the data itself, but also the way in which the data are distributed to
the user (services). It is obvious that there are many different types of
users (journalists, enterprises, mnistries, scientists) and the kinds of data
they want (tables, charts, microdata, even statistical expertise m ght be seen
as “data”), as well as the nedia to be used for the dissenination (paper

tel ephone, diskettes, CD-ROM or online transmi ssion). In addition, users have
very different characteristics concerning technical know how and equi prment,
financial power, know edge about statistics and the tinme frame they want to
recei ve the data

4. Based on these elenments, the data di ssem nation strategy and the
deci si on about the production process necessitates a decision on a bundle of
products, the media and techniques and tools to produce and dissenminate it and
a consistent system of formation of prices. This has to be done under the
condition that the benefit function is maxi m sed when considering criteria
such as the characteristics and needs of the users, the needs of the Nationa
Statistical Institutes (NSIs) e.g. |low cost of production and | ega
regul ati ons. The benefit function should be fixed before, that nmeans that a
“political” decision has to be taken about the weights of the different
criteria nentioned above. It is obvious, therefore, that sone criteria are in
contradiction to others (for exanple, the interest of the user in |low prices
and the wish to raise the receipts of the NSI).

[, EXPERI ENCES | N THE FEDERAL STATI STI CAL OFFI CE

5. In the past, sonme of the above-nentioned criteria and conditions changed.
The techni cal equi pment of the users has al so changed in conputing power and the
software avail able. The tel ecomrunication connection between the user and
statistical offices becane very easy and is nearly “standardi sed” by the Internet.
The NSIs are obliged to | ower the cost of production and to raise their receipts.
The requirements fromscientists to acquire access to mcrodata are increasing
conpared with the past.

6. As an illustration of the above reflections about the data dissemni nation
strategy, sevenexanples of “products” will be discussed which are reactions to
these changes; the considerations which led to their devel opnent will be described

and sonme hints given to particular properties. They are

Ti meseri es-service (access to mai nfrane-based timeseri es-databases via
I nternet),

Konj unktur Aktuell (replacenent of a printed publication about anal ysis of
current business cycles by a Internet-based one),

I nt ernet-Shop (pilot-project on el ectronic comerce),

Di stribution of press releases by a broadcast-system

Factual anonymous data - delivery of microdata to scientists,

“Access” to mcrodata - co-operation with scientists by an exchange of the
sof t war e- code,

Devel opment of an integrated system for the production of publications.

These exanpl es have been selected fromdifferent fields to show the broad range
of data dissenmination activities and what challenges the statistician has to
face.



