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Three Pillars of Strategic IP Management

Intellectual Property Intellectual Property Intellectual Property

Creation Commercialization Protection
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40+ Years of Innovation

Dolby Mobile
Dolby Volume
Dolby 3D

Dolby True HD

Dolby Digital Cinema

Dolby Digital Plus

Dolby Pro Logic lIx

Dolby Virtual Speaker
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Dolby Pro Logic Il
Dolby Headphone
AAC

DVD Audio—MLP

Dolby Surround EX

DVD Standard

US DTV Standard

Dolby Digital

Dolby Pro Logic

Dolby Spectral Recording

Dolby C-type Noise Reduction

Dolby Stereo

Dolby A-type and B-type Noise Reduction
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Global Locations

® Dolby Offices

@ Film Consultants
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R&D Centers
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Key Location Factors For R & D

Technical Talent
Robust IP Laws
Ability to Enforce IP Rights
Location Costs

Taxation Considerations
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Patents —
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United Kingdom
Ukraine
Turkey
Switzerland
Sweden
Spain

South Africa
Russia
Romania
Portugal
Poland
Netherlands
Luxembourg
Liechtenstein
Italy

Israel
Ireland
Hungary
Greece
Germany
France
Finland
Denmark
Czech Republic
Bulgaria
Belgium
Austria

Viet Nam
Taiwan
Singapore
Malaysia
Korea
Japan
Indonesia
India

Hong Kong
China
Australia
United States
Mexico
Canada
Brazil

Argentina
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Patents — Europe
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Where to File Patents .UU

Size of Markets for Products
Manufacturing Footprint

Robustness of IP Laws

Ability to Enforce IP Rights

Standard, Licensed Technology, Product or Speculative

Essential Patent or Related to Technology
Implementation or Ancillary Product
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How We Do It U-U

The Content Chain

Delivery

b

Enjoyment
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Global Analog to Digital Conversion N
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Content Chain Participants N

CREATION DISTRIBUTION PLAYBACK

Cinema

CE/PC

Broadca

Gaming
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Dolby Broadcast: Eurasia

I At least one service on air with DD, DD+, AAC or HEAAC
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Global Compliance Offices
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Compliance Tools HHN

Licensee Audits
Customs Programs

Retail Programs

Investigative Actions

Raids

Legal Actions
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