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The rise and fall...

| Osterreichs Wirtschaft benotigt Designoffensive
Gestaltung ist fiir viele Branchen Uberlebensfrage
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So what happened?

The design initiative did not materialise
The Austrian economy did not disintegrate
Somebody invented the Creative Industries
Design was no longer of interest

Wait a minute...
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Design is part of the CI

Rising star among biotech, nano-tech,
internet and the likes?

Multitalent as it can revitalise towns, regions,
spur innovation, raise attractiveness of cities,
regions, attract professionals...

The most ,,Babylonian® creation in the policy
arena




Panacea...

Growth and job engine as demand for Cl increases as
economies become richer

Reinvigorating declining regions as supply and demand
are mostly local

Creators of identity which helps to differentiate
enterprises, towns, regions and countries

Major factor in innovation and competitiveness:
innovative industries that also impact on innovation in
downstream and upstream industries

Development vehicle for catching-up economies as
creativity is the major resources and trade is increasing
(+8,7% in 2000 — 2005, Unctad)




... Or empty concept

Knowledge based society

Creative Class
Cultural

in-

Creative industries

Leo-.at
¢

[eo



Cultural industries, Cl, creative class...

Cultural industries: ,,...cultural activities which fell outside the
public funding system and operated commercially...” but
somewhow “connect” art and business

* TV, radio, film, music, books, advertisements, and concert

Creative Industries Task Force (CITF) founded in 1997, published its
Mapping Document and created the term “creative industries”,
which are those activities which have their origin in individual
creativity, skill and talent, and which have a potential for wealth
and job creation through the generation and exploitation of
intellectual property (CITF, 2001)

The Creative Class “includes people in design, education, arts,
music and entertainment, whose economic function is to create
new ideas, new technology and/or creative content” (Florida,
2002). About 30% of workforce in US

See Unctad 2008 for an overview
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Define them - if you can!

* There are almost as many definitions as there
are studies: Cultural industries + software,
ICT, Content industries, R&D....

* Most definitions are very pragmatic,
dominated by research interest and data
availability

* Hardly any international comparisons




Some Figures... (Evans 2009)

Percentage of
Ciowretry and  total employment P or employment growth
city [percentage GDP] (time—period) and target Sectoral definition
Auistria S/ ofall firms  2.8% GDP (1999-2003); Growth Cultural heritage, performing arts, audio-visual enterprise, visual arts,
[1.8% GDF] target of 14000 firms/45 (00 jobs by - publishing, interdisciplinary activities
2010 of. chssification systems: Australia (ANZSIC), NACE (Austria), CTPS
Vienna 147 5 (LIRS, 2004 Pratt, 2004
Denmark 12%: [7% private Employment 29% (1992-98): 235% Fashion, visual arts, music, books theatre, radio/ TV, print media.
Ao (19972000 arc hitecture, design, filmfvideo, adverdsing, edutainment, content
Copenhagen  16% production, events, cultural institutions, tour &m, toysfamusement and
sport industries
{"Experience Economy')
Finland A% [3 1% GDP) 11.1%6 G (19562003 Cultural industries/economy—activities of a whaole spectrum of arts, plus
Helsinki B.5% [9% GDP| magazine and book publishing as well as entertainment electronics
cf. European comparator cities/city-regions (Helsinki)
France 3.5% [3.4% GDP) 7.1% GDP (1999200013 Momenclatre o Activities Frangaiscs
Paris 6.3% 5% (199297} (eultural ecomarmy, Scott, 200000
Ireland 2% 4 x employment and 6 % revenue Focus on “digital content industries —animation, film, broadcasting,
(sofware Industry) (19952002 ) interactive media, web design, music, graphic design
Dublin 31% ch. Narthern Ireland and Scotland’s cluster definition and enterprise
approach
CrerHHany 3% [25% GDP) A6 GDP (199920035 Art market, literature, print and publihing, awhitectre, advertising,
Berlin B T (199820020 (—6,6% 200203 audiovinal secton, software and telecommunications, music sectaor,

performing arts and entertainment
et chssification system: NACE, and DCMS and Vienna
Net herlands 2% [27-3.2% GDP| Creative occupations 34%, Creative bisiness sectors encompass the arts and cultural heritage, media
(1996-20040, 5 0% in big five cities and entertainment, & well & creative business services (B2R), design,
Amsterdam  6.9% [41% GDP] 5.7% (1996-2002); decline 200546 architecture, computer games and advertising
Raotterdam 3.2% A% ([ 1996-2003)




Some Figures... (Unctad 2008)

mover, 2003 Value added to national GDP
(all secturs mnhded] (all sectors included) (%)
(€ million)

Austria 14,603

Belgium 22174 1.80
Cyprus 318 260
Czech Republic 5577 0.80
Denmark. 10111 2.30
Estonia 612 3.0
Finland 10,677 2.40
France T9.424 3.0
Germany 126,060 3.40
Greece 6,875 2.50
Humgary 4 066 1.00
Iredand 6922 1.20
ftaly 54,359 1.70
Latwia 508 2.30
Lithuania 759 1.80
Luxembourg 673 1.70
Malta 23 0.60
HNetherlands 33372 0.20
Poland 6235 270
Portugal 6,358 1.20
Shovakia 2498 1.40
Slovenia 1,771 2.00
Spain 61,333 2.20
Sweden 18,155 2.30
United Kingdom 132 682 2.40
Bulgaria 884 3.00
Romania 2205 1.20
Norway 14,841 1.40
lceland 212 320

Total European Union (25 countries) 636,146 0.70




Is it just a data problem?

* Creative industries are very heterogeneous
themselves

* Bill Gates vs. the arty entrepreneur: Software, ICT,
multimedia businesses are very different from
film, music, performing arts....

* The value chain, e.g. input and output
relationships, final demand varies considerably in

these industries

* |s there still room to have a Cl policy?




Yes, if you take care of...

* Complexity
* Coherent and coordinated policy approach
,Historic” responsibilities
* Policy layers
* Non-technical innovations
* |nnovation in services
* Microenterprises
* National/regional/town level
* Interaction between cultural and economic policies
* Different objectives and instruments
* Creative industries policies are the ,commercia
*  Winner takes all game
* Many participants, few stars
* Business cycle

|II

side of this coin
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Location Quotient (Evans 2009)

City Location quotient
New York 3.7
Rio 3
Vienna 2.8
Berlin 2.7
Barcelona 2.6
Amsterdam 2.3
Auckland 2.1
Paris 1.8
Montreal 1.7
Copenhagen 1.7
London 1.6
Dublin 1.5
Toronto 1.4
Manchester 1.4
Glasgow 1.2
Rotterdam 1.06

Note: location quotient = percentage of city/
percentage of national employment in creative
sectors (1 = national average). See Table 2.
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